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l. COURSEOVERVIEW:

Thepresentcourseis designedinsuch a waythat itgivesanoverview
ofconceptsofEconomics.ManagerialEconomicsenablesstudentstounderstandmicroenviron
mentinwhichbusinessoperates.BreakEvenAnalysisisveryhelpfultotheBusinessConcernfor
DecisionMaking,controllingandforwardStrategicPlanning.Financial Analysisgivesclearide
aaboutconcepts,conventionsandaccountingproceduresalongwithintroducingstudentstofu
ndamentalsofratioanalysisandinterpretationoffinancialstatements.Ratioanalysisgivesanid
eaaboutfinancialforecasting,financialplanning,controllingthebusinessanddecisionmaking.

Level Credits Periods/Week

UG 3 4




COURSEOBJECTIVES:
Attheendofthecourse,thestudents willbeableto:

1) Tounderstandtheconceptsofmanagerialeconomicsandfinancialanalysisthi shelpsinoptimaldecisionmaking inbusinessenvironment.
2) Tobefamiliarwithdemandconcepts, typesofmethodsortechniguesofdemandthoseareusedbytheentrepreneuro rproducer.

3) To haveathoroughknowledgeontheproductiontheoriesandcostwhiledealingwiththepr oductionandfactorsofproduction.

4) Tointroducetheconceptsofcostandsignificance,limitationofBreak evenanalysis.

5) Toprovidetheoptimaldecisions acquiringtheknowledgeonfinancialaccountinganditsanalysis

COURSEOUTCOMES:

Aftercompletingthiscoursethestudentwillbeable to:

1 . . . . .

co ToadopttheManagerialEconomicconceptsfordecisionmakingandforwardplanning.Also
knowlawofdemandanditsexceptions,tousedifferentforecastingmethodsforpredictingde
mandforvariousproductsandservices.

CO2 . . i . . .
ToassessthefunctionalrelationshipbetweenProductionandfactorsofproductionandlisto
utvariouscostsassociatedwithproductionandabletocomputebreakevenpointtoillustrate
thevarioususesofbreakevenanalysis.

CO3 | Tooutlinethedifferenttypesofbusinessorganizationsandprovideaframeworkforanalyzin
gmoneyinitsfunctionsasamediumofexchange.

CO4 | Toadopttheprinciplesofaccountingtorecord,classifyandsummarizevarioustransactionsi
nbooksofaccountsforpreparationoffinalaccounts

CO5 | Toimplementvarioustechniguesforassessingthefinancialpositionofthebusiness.

correlationCourse Outcome versus Program Outcomes:



COs POl | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | PO8 | PO9 | PO10 | PO11 | PO12 | PSO1 | PSO2 | PSO3
CO-1 2 3
CO-2 2 3
CO-3 3 3
CO-4 2 2
CO-5 2 2
SchemeofCourseWork
Teaching-LearningandEvaluation
Teaching | Assessment
Week Topic/Contents Course SampleQuestions Learning| Method/S
Outcomes Strategy | chedule
1. DefineManagerialEcon
omics?Explainitsnature,sc
Definition,NatureandScopeofM anagerialEconomics,DemandAn ope&relationwithotherfiel Lecturing-
alysis,DemandDeterminants,La wofDemandanditsexceptions dsofstudy.

1-2 CO1 BB,GroupD | AlLQLMI
2. DefineLawofDemand.E |iscussionsP
xplainitsassumptionsandex PT
ceptions.




Definition, Types,Measurementa ndSignificanceofElasticityofDe 1. Definevarioustypesofela
mand,DemandForecasting,Factor sticityofdemand.Explainth
sgoverningdemandforecasting,M esignificanceofelasticityof
ethodsofdemandforecasting(Surv demand. .
eymethod,Statisticalmethod,Exp Lecturing
ertopinionmethod, Testmarketing .

! 2. Definedemandforecas BB GroupD

2-3 | ,Controlledexperiment,Judgment alapproach). col ting. Explainvarioustypes < cussions ALQILMI
ofdemandforecasting.

PT
ProductionFunction— 1. ExplainLawofDiminishi
Lawofvariableproportionsisoquantsandlsocosts,MRTS,Leas ngMarginalReturnorLawof Lecturing-
tcostcombinationofinputs,CobbDouglasproductionfunction,lawso VariableProportion.

3-4 | freturns. Cco2 BB,GroupD | AIl,QI,MI
2. Explaintheconceptofls |iscussionsP
oquantandlsocost. PT

1. DefineCost.Explaind
ifferenttypesofcosts.
CostAnalysis: TypesofCosts,Brea
kEvenAnalysis(BEA)- 2. DefineBreakEvenPoi
DeterminationofBreakEvenPoint( nt.Explainitsmanagerial _
Simplenumericalproblems)— iqnifi itslimita ti Lecturing-
Y Y significanceanditslimita tions.
4-3 | managerialsignificanceandlimitati coz ALQIMI
onsofBEA. BB,PPT
3. SimpleNumericalsonB
EP.




1.DefinePartnership.Explai
nitsfeatures,advantagesandl

FeaturesofBusinessorganizations,Sol Imitations.
eProprietorship,PartnershipandJointS
tockCompany, Stepsforformationandr 2.DefineJointstockC ompany.
5-7 | egistrationofacompany. CO3| Explainthestepsinvolvedinfor LecturingBB,GroupD| Al,QI,MI
mationandregistrationoftheco i scussions,PP
mpany. T

WriteNoteson:

(a) GDP
Monetar_y _ _ (b) Inflation. LecturingBB,GroupD
7-8| Economics:Inflation,GDP,Percapitalncome.|CO3 | (¢) perCapitalncome i scussions. PP AlLQILMI
T
9 MIDTEST-1
1. Explainthevariousconc
eptsandconventionsofaccou nting.
2. WhatdoyoumeanbyDoub
Accounting:Principles,concept leentrysystemofbookkeepin
s,conventions,Doubleentryboo g?Whata“:j'gs_ad:j’a”tat‘ges , Lecturing-
10- kkeeping,Journal,Ledger,andT rialBalance |CO4 anddisadvantages: BB.PPT AILQILMII
12




12-14

Final Accounts(TradingAccount,Pr
ofitandLossAccountandBalanceSh
eetwithsimpleadjustments).

CO4

SimpleNumericalsonFin
alAccountswithandwitho
utadjustments.

Lecturing-
BB,PPT

AlLQILMII

14-15

FinancialStatementAnalysis(Co
mparativeandCommonsizestatem
ents)

CO5

1.WhatismeantbyFi
nancialStatementAn
alysis?

2.Howdoyouanalysethepos
itionofthebusinessthrough
ComparativeandCommonS
izeStatement.

Lecturing-
BB,PPT

AlLQILMII

15-17

RatioAnalysis(Liquidityratios,A
ctivityratios,Solvencyratiosand
Profitabilityratios).

CO5

1.Explainthemanagerialus
es,significanceandlimitati
onsofRatioanalysis.
2.Whatarethedifferenttyp
esofratioswhichindicateth
efinancialpositionofthefir
m?

Lecturing-
BB,PPT

AlLQILMII

18

MIDTEST-2
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